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* Based on Sport Protein | US$ = current value 2017 | % CAGR 2017-20222
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1. New Nutrition Business | 10 Key trends 2018 4. Mintel | GNPD 2018

2. Euromonitor | Sport Protein, 2018 5. NZMP | Consumer Protein research 2017

3. Global Data | Global Consumer Survey Q1, 2017
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