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Source: GlobalData Sustainability & Ethics, 2018 / FMCG Gurus, 2016/2017



el g ’*ﬁ D

Ny,

FEEHEEFRRNATE TR » AR EREAVREEEBCERE - A H
HYPERIST B -

- BEEHEEENEFENRERNTRSE - SR BB anhFoRER > Ay e
ZEAEIREK - TR E 2 AUPkER - B2 » B TRTHIUSKET o RN
T KEWREHREE - WFE A (EER 2= LU e Fra #s ok
A ZE IR A 2l Y e nn - LA E AN PEEEA (2 e -

« TEHUSRE) > EFEEREE MR A CHESNIEL > ME 2R L5
g AR R TR - AR AR B S B E S NIRARHVAETE L -

7




Source:

1. Euromonitor International’s Health and
Nutrition Survey, 2019

GlobalData

Mintel

FMCG Gurus Global Survey Q3 2019
GlobalData Sustainability & Ethics, 2018

Nielsen, Finding success through
sustainability, 2018

GlobalData Sustainability & Ethics, 2018
FMCG Gurus, 2016/2017
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